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Kerry Washington
Look closely at Kerry Washingron's subtle smoky eye and you'll see that her

rer line has a hi sparkle. It's a gorgeous complement to her sheer
lower line has a hint of sparkle. It's a gorg

pink lip and super-straight hair.

Jenna Menard
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POR SUSANA PARRO

Jenna
Menard ha
realizado
maquillajes
de tendencia
como el del
desfile de
Karen Walker.

-NNA
NAR

tu nueva guru del maquillaje
La nueva Global Color Artist de Clinique nos explica, en exclusiva
para GLAMOUR, los secretos que deben saber todas las mujeres.

iajamos a Londres para tener un
encuentro con la maquilladora
internacional Jenna Menard. Su
incorporacién a Clinique, una
de las firmas cosméticas mds importantes
del mundo, supone un hito dentro de la
marca americana, famosa por sus “Sistema
Tres pasos” y concebida con la filosofia de
que todo el mundo puede tener una buena
picl. Algo que también persiguen con su
magquillaje. Jenna transmite a la perfcccién
laidea fresca y natural de Clinique.
¢&Cuandosupistequeestoloquetegustaba?
No hay un momento definido. Segui mis
intereses, pasiones y talento, y
,_ fui dirigida hacia el mundo
Y, de la belleza. Creci rodea-

% CUTIS LUMINOSO
Antes de extender la
base, piensa qué aca-
bado deseas. Para una
cobertura total, usa una
.. brocha y para un aca-
. bado mas trans-
"\ parente, usa
una esponja

0 los dedos.
Si tienes que
mezclar un
iluminador con
la base, hazlos

DY

Jenna Menard

da de hermanas, y mi madre era peluque-
ra; el mundo de la belleza es parte de mi
vida. Estudié psicologia porque queria
trabajar con personas... y poco a poco me
converti en una Make Up Aurtist.

¢Qué cosas te inspiran?

Muchas cosas. Soy afortunada y viajo mucho
alrededor del mundo, asi que me obligo a mi-
rar alrededor y absorber todos los estimulos.
¢Cudl es el truco de magquillaje que toda mu-
jer deberia saber y aplicar?

El éxito de un maquillaje es que alguien te
diga lo guapa que estds sin darse cuenta de
que hiciste un gran esfuerzo a la hora de ma-
quillarte. Es conseguir un efecto natural, sutil.
Las reglas hay que tomarlas de forma Aexible,
solo tienes que adaptar cualquier maquillaje P

TRUCOS PARA UNA IMAGEN PRECIOSA

imperceptibles para
lograr el efecto: “es
mi preciosa piel y no
mi iluminador y base”.
Aplica la base Even
Better con una espon-
jay sobre él, pon el
iluminador Up-Lighting
Liquid llluminator.

Por daltimo, extiende
los polvos sueltos Stay
Matte Sheer Pressed
Powder, solo alrededor
delanarizylazonaT

www.art-dept.com

% 0JOS DE COLOR
Perfila los ojos con eye-
liner y encima difumina
capas de sombras para
dar dimension. Utiliza
sombras de colores
mejor que negro.

* BOCAS JUGOSAS
Para unos labios siem-
pre perfectos, usa un
pincel y repasa bien

la linea del labio. Para
un resultado fresh,
difumina los extremos.
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M| PASION ES
TRABAJAR
CON LAS
PERSONAS,
SACARLES
LO MEJOR#?
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CHEEKBONES

Fake i, fast: The quest for perfect bone structure
ends here, By Jessica Prince

CONTOUR MAKEUP is back, big-time. (Think Gueci Girls, not Recky Horror) High-
lighting and shading “can take years off your face and give you structure that’s not actually
there,” says makeup artist Sonia Kashuk. While the look may seem intimidating, “keep it
simple with three products,” adds Clinique Global Colour Artist Jenna Menard: a sculpt-

ing product or bronzer, blush, and highlighter. Apply foundation, then follow these steps.
Tom Ford

s witiy Beau
ASSEMBLE YOUR KIT The goal is to emulate your skin’s natural tones so your ghad? &

results look “as real as possible,” says Kashuk. For the deepest “shading” color, you'll  PUEIRLEIG
need a sculpting product or a matte bronzer two shades darker than your skin {noth- Bl
ing orange-based or shimmery). Use your favorite rosy blush, then choose a pearlized
silver or gold highlighter. Keep the textures consistent throughout.

BLEND, BLEND, BLEND Step 1: Dip an angled brush in your sculpting shade, suck
in your cheeks, and blend the product down the sunken line in an up-and-down
motion. Stop an inch from your mouth. Step 2: Using a circular motion, diffuse the
blush on just the apples of your cheeks. Step 3: Highlight the uppermost point of
your cheeks with Menard’s trick: Place a finger below your brow bone near the
outer corner of your eye and move it down until you feel your cheekbone—that's
where you'll apply highlighter. Soften it until all harsh lines have disappeared.

Sonla GOODBYE, JOWLS For those over age 50, the focus should shift from your

i ;:l;"lz'g‘ cheekbones (they hollow out maturilly over time) to defining your jaw. Dust bronzer
Contour under your jawline, and blur the edges into your neck. @

Stick, $1099

: 7 Flower Beauty Gisten
ad x Up! Highlighter Chubby
’ _— in Pearl Simmer. $998

Jenna Menard
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de forma que embellezca tus labios, el rono de
tu piel y la forma de tus ojos.

¢Qué tendencia de maquillaje veremos en
otofio/invierno 2012-13?

Grandes pestaias, cejas mds pobladas y to-
nos tierra profundos. Algo sofisticado a la
vez que bastante natural.

FOTOS: SEAN CUNNINGHAM, D.R.

i
8

3 imprcseinibles

| DE JENNA MENARD
E  Siempre estaras guapa con: un labial
como Chubby Stick Moisturizing (19 €);

i un eyeliner que permita delinear y

f también difuminar hasta lograr una

{ buena sombra de ojos, como Léapiz
Quickliner for eyes intense (21,50 €).
Y una buena méscara de pestana,
High Lengths Mascara (22,50 €).

high lengths mascara

CLINIC

¢Tu primer recuerdo de maquillaje?
iEl magquillaje de Clinique! Mi madre lo

usaba, de hecho lo sigue

haciendo y me acuerdo ‘ ‘

muy bien de la cajita verde...

M4s tarde, de adolescente,

empecé mezclando polvos CUALQUIER

para crear sombras y colo- LOOK DEBE

res que crefa me iban mejor. HACERT E
iCuriosamente, mezclaba MAS BELLA

polvos Clinique!

£Qué aspecto de tu trabajo prefieres?

Ya sea en un shooting, un show o con una fa-

mosa, trabajo con personas muy creativas

que me enriquecen. Y tengo la oportunidad

de viajar por el mundo. Y ahora con Clinique

llego a las mujeres de forma global, con con-

tenido digital que llega a todo el mundo...

¢Cudl ha sido el mayor avance en maquillaje

desde que empezaste?

Los productos hoy hacen mucho més que

crear diferentes looks; aportan beneficios

ademds de sus colores. Clinique en concre-

to es capaz de crear productos féciles de usar

gracias a un packaging innovador y sus ingre-

dientes permiten que el maquillaje perma- |
nezca mis tiempo intacto al mismo tiempo 3
que ofrece beneficios para la picl. @

CLINIQUE

3 looks DE PRIMAVERA

Para el verano,
Jenna propone
colores lumino-

sos. “Adoro los m dl'
corales y los ro- e = |

jos vibrantes. El

coral queda bien ‘ﬁ-ﬂ // 'j/
a todas y puede s

ser una estupen- | y

da alternativa al SMOKY TIERRAY EVE LINERY 0J0S EN VERDE
clasico rojo. LABIOS FUCISA LABIOS CORAL Y LABIOS ROJOS

Jenna Menard
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BEAUTY

Clinique Chubby Stick
Maisturizing Lip Colour Balm,
$35 woch, 1800 556 948

m

ennas

DICTION

Freshly anointed Clinique global colour artist Jenna Menard talks bright

'Ill(‘.\

enna Menard didn't know

it at the time, but the local
housewives who flocked to

her mother’s hair salon in the
basement of her Pennsylvania
childhood home would end up having
asay in her carer path. The memory of the
effect their transformations had on their
moods as they left proved so persistent
that after graduating from the prestigious
Layfayette College with a bachelor of arts
in psychology, she put her studies to good
use (not) with an internship on a film set.

Right now Menard’s mother is probably
wishing she didn't complain so much
about that radical career choice: Menard
has scored perhaps the most coveted gig
in beautyland, the newly created position
of global colour artist for Clinique.

So how did she get here? “Years ago
back in college, a friend knew [Academy
Award-winning costume designer] Ann
Roth, 50 gave me her number, and I just
called her up,” she recalls, now somewhat
bemused by her ballsy behaviour. “T went
to Roth's house for a chat, and followed
her around while she did chores, while
she asked really pointed questions. Now
1 know she was testing me to see if [ just
wanted to play with makeup, or actually
learn about what makeup can really do.”

An internship on the set of 2004's The
Stepford Wives remake followed under
the guidance of movie-makeup maestro
Bernadette Mazur and, although the
experience priceless, everyone
said Menard was more suited to the
world of fashion. Cue: pulling together
a portfolio and landing a coveted gi
assisting runway-makeup legend Dick
Page — an amazing career opportunity
she blithely drops into the conversation.
skinned Menard is all chocolate

es, balayage sun-kissed streaks
sunny smile; a girl-next-door beauty
albeit one with a penchant for Hclmu(

Lang and Alexander Wang, an artfully
dishevelled bun held together withasingle
hairpin (“the secret to no dents”) and a
seductive smoky eye. As for her makeup
style — the trademark look that has stars
such as Kate Winslet, Rachel Weisz and

RS BAZAAR JUNEAJLLY 2012

camera-ready ri

Emily Blunt regularly booking her for red-
carpet appearances and cover shoots —
she gravitates towards taupes and a
tendency to “stay on the natural side and
work in little pops of colour”

Menard finds inspiration in simple
things, posting graphic Instagram
shots of a container of clear plastic
thumbtacks and seeing charm in chalk
paint, coloured chalk and bright Sharpie
pens. “And 1 loved the film The Artist,”
she says. “Sceing the actors” makeup in
black and white — it was so crisp. [ can’t
help but be drawn to the simplicity.”

“Pay attention to the
appl\ vour makeup.
a safe bet, because

Her love of the pared-back is even
more obvious when you peek at her
personal makeup bag: two shades of
foundation, three mascaras to see how
they layer, two eyeliners — a natural
brown and a creamy shimmer one
“I love bright blush and either wear a
lipstick like Clinique’s Red Red Red or
Runway Coral,” she says. The latter is
a limited edition she pestered Clinique
into producing after mixing up the
covetable zingy orange-red for Karen
Walker’s recent 5/5 2012 show.

As for her can't-live-without-it
staple? “A nude Chubby. 1 used one
particular shade [Heaping Hazelnut]
last fashion week — it's out soon and

going to be a big one. Makeup artists
use concealer to cancel out the models’
natural lip shade before applying a

nude lip colour, but this can dry lips
out. The Chubby is moistu s0
you not only get a gorgeous nude
lip, but a healthy-looking one.”

Chubbies, for the uninitiated, are

que’s ¢ nourishing lip balms
that come in the form of a twist-up
pencil reminiscent of kindergarten days.
Although it’s a solid texture, it glides on,
delivering a tint of colour that's easy to

s and latest lip loves. 8Y EUGENIE KE

¥

build, and a hint of sheen. Blockbuster
sales since their relaunch last year (a
heavier lipstick-like version made its
debut in 1997) means another dimension
will be added to the Chubby Stick line
in a few months: Chubby Stick Shadow
Tint for Eyes. Expect super-blendable
shades in beiges, browns, light blue,
pale pink and green, all seriously one-
step. “The thickness of the tip is great for
that undone, one-swipe look,” she says.

Menard’s film background and work
prepping actors for television means
she’s a whiz at dealing with cameras,

light in which vou
Da\llél]f is always
it's unfrny\m{j

a modern reality we now all confront
since Facebook, Instagram and Twitter
have taken over our lives. “Pay attention
to shine more than you normally would,”
“Really press the powder
in over your foundation rather than
fluffing it around with a brush. And pay
attention to where the light is coming in
from — it picks up on everything.”

Other tricks? “Using a lighter shadow
in the middle of your eye. When you put
your mascara on, your eyes really pop
and your eyelashes stand out. And pay
attention to the light in which you apply
your makeup. Daylight is always a safe
bet, because it’s unforgiving.”

With Menard's input into the hundreds
of products in development and a stream
of clever launches ahead (the new miracle-
performing Even Better Concealer, in 12
shades, is just a taste), Clinique makeup
clearly has its mojo back. A fact Janet
Pardo, Clinique’s senior vice-president of
global product development, puts down
to their new-found ability to “create
something for a woman that she doesn’t
know she wants, but when she has it,
she’s hooked. That's what Chubby is -
it's fun, it's playful, it makes you smile.”

Happy days. .

she advises.

Jenna Menard
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Im Reich
der Farben

JENNA MENARD gehort zu den besten Make-up-Artists der Welt und ist
Chef-Visagistin von Clinique. FIRST verrat die Amerikanerin, die regel-
maBig Hollywoodstars schminkt, ihre Tricks fir ein perfekies Make-up.

ie ist eine der ganz Grofen  Es ist ein sehr natiirlicher Look, der cinfach  pern haben. Um das zu vermeiden, braucht
ihrer Zunft. Bei den in-  immer passt. Im Job, beim Sport, aber auch man nur das Kinn ein bisschen zu heben, so-
ternationalen Top-Maga- am Abend. Die Kollektion zeichnet sich durch  dass man fast hinunterblicken muss, um sich
zinen wie Vogue, Elle ihre frischen Farben aus, mit denen sich jede  im Spiegel zu sehen. Dieser cinfache Trick sorgt

oder Vanity Fair genieft  Frau wohl fihlt. dafur, dass jede einzelne Wimper vom Haar-
sie weltweit cinen exzel-  Was ist die Basis fiir diesen natiirlichen  ansatz bis zum Ende gleichmafig mit Mascara
lenten Ruf. Und Hollywoodstars wie Sofia  Look? definiert wird, ohne diese am ganzen Auge zu
Coppola, Uma Thurman oder Kate Winslet Das Wichtigste bei jedem Look ist die richtige  verteilen.
schwiren auf das Farbgefihl von Jenna Me-  Grundierung, denn sie ist das Herzstiick jedes  Zu eimem vollstiindigen Augen-Make-up

d, Chef-Visagistin bei Clinigue. Schon als  Make-ups. Deshalb sollte man sich dafiir gebirt auch Lidschatten. Wie kann man ver-
sic von Farben und Make-up f am meisten Zeit nehmen. Mein Tipp: E meiden, dass sich dieser in den Augenfiltchen
niert. Ihre Mission? Jenna Menard: ,Fiar mich  die Grundierung mit dem Pinsel oder mit den  am Lid festsetzt?
ist es wichtig, Frauen dabei zu unterstiitzen, Fingern aufgetragen wird, sie sollte gut und  Das passiert immer dann, wenn zu
etwas Neues auszuprobicren und ihre natiir-  gleichmi8ig in dic Haut cingeklopft werden,  schatten aufgetra
MISSION liche Schinheit mit den richtigen Produkten  sodass kein Kontrast mehr sichtbar ist. Ist die  dabei um Produkte
und Anwendungen zu unterstiitzen.* Grundierung perfekt, kann man mitdem Auf-  Lasting-Formel beinhalten. Es gilt hier die
FIRST traf die sympathische Amerikanerin  tragen von Lidschatten und Mascara begin-  berithmte Regel: Weniger ist mehr. Um den
zum exklusiven Interview in London und  nen. Lidschatten noch haltbarer zu machen, gebe
sprach mit ihr dber die aktuelle Friihjahrs- Apropos Mascara: Gibt es einen Trick, wm  ich zum Abschluss gerne noch einen Hauch
kollektion Almost Spring von Clinigue und  den besten Effekt mit einer Wimperntusche Puder dariiber.
dariiber, wie man mit einfachen Tricks ein  zu erzielen? Wie wiblt man die richtige Lippenstift-
perfektes Make-up erzielr. Die meisten Frauen machen den Fehler, dass  farbe?
sic, wihrend sic Mascara auftragen, frontalin - Meiner Meinung nach gibt es keine Regel
Warum ist Make-up fiir Frauen im Alltag  den Spiegel schauen. Das Engebnis ist, dass sie  dafiir. Jede Frau kann jede Farbe tragen. Ich
unverzichtbar? mehr Wimperntuscheam Lid als auf den Wim-  finde e
Jede Frau hat wahrscheinlich ihren ganz eige- etwas )
nen, persénlichen Bezug zu Make-up. Doch
generell hilft es, uns besser und schoner zu fish-
len. Denken Sie nur an sich selbst. Egal, ok
ein Produkt verwenden, das Thren Teint zum
Strahlen bringt, oder eines, das die Schéinheit
Threr Augen hervorhebt - Sie fiihlen sich danach
schéner und gheichzeitig selbstbewusster.
Wie wiirden Sie den Look der aktuellen
Make-up-Kollektion ,Almost Spring* von
Clinique beschreiben?

el Lid-

wird, selbst wenn es sich

handelt, dic cine Long-

wichtig, dass Frauen auch einmal
ues ausprobicren, Dabei komme es
oft zu positiven Ubcrraschungen. Der Abmost
Lipstick von Clinique arbeitet zum Beispiel
mit der cigenen Lippenfarbe und lisst dic
durchschimmern. So wird jede Farbe zu ei
ganz individuellen Ton.

Was ist Ibr persinliches Clinigue-Must-
Have?
Eines meiner absoluten Lieblingsprodukte ist
der Clinique Chubby Stick. Er verleiht den
Lippen cine natiirlich sanfte Farbe, klebt nicht,
pflege mit viel Feuchtigkeit und findet in jeder
Handtasche Platz. Doch das Beste daran ist:
Er lasst sich so cinfach auftragen, dass man
dazu nicht cinmal einen Spiegel braucht.
SUSANNE RABL

i fekts sliektion von
ir einen perfekten o
Toint: das ,Stay- Clinique.

Matte Oil-Free

FARBEXPERTI?

Jenna Menard, .Global Colour Artist” von Clinique
schminict regeimiBig die Models auf den Fashion
‘Weelks in Mailand, Paris und New York. Im exklusiven
FIRST-interview verrat sie ihre Profi-Make-up-Tipps.

0
CUNIQUE
[t

! ARBEN
e Farben, intensive Pflege und eine cramige Textur eichnen die
wunderbar unkompiizierten .Chubby Sticks” von Clinique aus

Jenna Menard

www.art-dept.com



Art Department

MR ' Jessica Ji @1t/ Jun Ui EVERO ) |W

enna Vlenarc

ﬁ AR AT Jonna Menard S99
Ef—iFNm, MaEiG i S
CURTIRCANE T 2 BRI O SRR EZIA
. 20124F 3 F, WEAIYRS SRS I
RWIEFECI, GRAZIA thT T —XHI Jenna
EEEIILE, BT ARG 2012 ROV
HBHRESI, Jenoa IEHIRIIO T ML MR
P AT,

Jenna PISEHUMIK S B0 T S 5E RGP EHRST
R SR HRNE BRI B H S
Ealiaplozie g e e i S g
BRI T RSy, OO, B/ V)
FIUE FONIStcEs . RSBk,
aILARE TR, & LWEm. W,
BEMAT UM fER Sy, S, ST,
YA, HEALENNRE HTH L
FEMBHTIE, MEISE ., MR aRy

ZEMBEILE, 5T s MITKMIFHNGRE,
SRR, IR SSRGS, 18
RO — RO R, B RO,
PRIRATIR— N8 SRV B AW A 98
“FF, Jeona (ER2 R UE S E MU,
EARRAEMARE TN — e, it
MREHRATECZA, BRlECRE
FRURRA LR, ERE MR
i, BRAEGTEH—FPE SR R T
., ARl R S vk B R T
S, WRRHNTECHRGRE, KRR
ELMRIRRE, ST RUIHIR, ks
ARG, (R RIS TR,
BRGHE, SESIHE BTSN
FEREE. 22, ARaLiEs Rmees,
M PSRRI RS, BATE
SN %, @

‘n' '-_'_‘ |

Jenna Menard

www.art-dept.com



Art Department

© BEAUTY
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Die Party-Make-up- Trends dieser Saison wirken ziemlich intensiv
Neue Farbkombinationen verstarken jett die Anziehungskraft von Augen, Lippen -
und Handen ... Dafir brauchen sie keinen Flirt-Coach
die besten Tipps keant Jenna Menard, Global Colour Artist von Clinique

FOTOS: KENNETH WILLARDT

BLAU ROSE aoLo
Lagschatten Mcro Gloss _Long Lamt Letachanen  Metalb
thadow Deep§ue’ oo Mane Glosswesr 10" von Cimgun Eve Shadow 18 von Bobd
Up Store, um 13 Eure wm 19 Euro Brown, em 25 Euro

Die Kombination der Farben rerieibt dem Look seine Tlefe: (v dyuble fan e
extrarapint. die poldenes Hightiples offorn den Blhck Grbew \ie et dew blawen Lid.
schatten anf dos beweghcie [1d auslanfond bis bnapp zur Brawe Das Blow i dev Mitte
drifliger rerteden. doe reveren Angens iwked awsspuires Dbl am wnteven §impernrand
moil viness Kagalstift einew Likaton anflragen die Farbe nach anfien rersiarben Wit

dem Prosel Cold Lidwclatten in die Augeniumensinbel tupfen Wimpern schaar tuscbew.
Lippwn mit Rosé Glos betunrn Dve Fiagersdgel lewcbien dezenser - o Pasieliblom

Jenna Menard
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UNSER MAKE-UP-PROFI:

Jenna Menard stylte sobos Nary wic Emily Blunt
ader Tavior Suift Al Glohal Colour Artist ror Clinigwe
arboitet dic Amerihanerin. 31, anch an dev
Fatu wchiung ron Farben und
A ftrsgetex bosibens
{nd als Make up- Artist
Jiur Magsizine wie
Vogue™, _ Wity Fair
nnd natwriich
Jlamour”
livee Lichitngsprodukte

he nur i die
unteren Botiom Lash
Mascara”, em W4 Ewro
5 August be uns erhalthch
Kajabhstift m
Anthearst: Quckimer ‘o Eyes
intenss 05" um 19 Euro
Alle Progubte von Chngue

LILA-METALLIC DUNKELBLAU 8EIGE
Ldschanes  Color Surge Kagsl , Powerpoent Lgperstt
Eye Shadow - Eye Pencd MW ¢ gente” won
Soft Shummer 29° von Navy S1an” von Mac Beaaty i Lifta
Chnigue, um 19 Euro um 17 Eure wm 28 Lura
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CoCi Report

Cci Baouty Echior 24901

AW T ONIARAS O 8
ML VW WSS ek W
ums?

Junne S8 T VALIOIH 28 6 U
VAR TBAA UHM0 LS R NE
Wi =0 ol 9oS Yot U8
42 oM WOITUE M N 0 AUE
RIse TIRLE CRAZIO N WA O LAR
U WE U RS S OLOR
MR Loy a0 BP U ARG
EE 20 &S

OHIARLR BB U nEs Y
WOLTT M A R AR
T M IS G W S UuaT

INA% PEPIE AUBY A U0 Sl AR MO TG
W GRS oRL OO, RUDW AL AR USE R e
SO% Gl % WROLA. 2281 D OIOIER 00 PP 7AEY ko) eix|
RS N MEEE PN O, N BRI R W
TLLICE T P PR UANE TOMAR OF SANE L VN S
wing

S SEIKIT BT T S 00| MOIATIE BIS S0
aue
Jonna PRI (JUNLA NAMHE HREOR PR PN BAS
HOITE ¥ 4 G0 Akl USSR 0P BE 280 ¥ES B of
BN M1 O 4 2AER 288 VR i) 248 w2 Pl Y
FRE e 2400 B w0 OIRE Aok BN e i8R
RS 4 2D I SIS 4 W

R4 T BHUSE I WOIITIM i P Mol TRIR?

==g 8| O[E|AE,
MLt HIL=S 2HCE

Xt 35 W) UL ST IR T2 opam ©f MEr, A 10| WS maATt Jofd 0|

A0 PAR= 321L13 NEO| REW B2 OIEIAR'D] FIEE S318H= XI2IAC) 200K Kbl
OIRCE M7 0] £54] HAMO! T4, HLE HLIEE OReiCh Bie 560 Mrowgraphe S8 -~

M= W WU R O SERE BeaM
AAEC)2 ROV oIS B e
SO0 A RO A ey N e
WILA |70 el ¥ OO ()

JENNA'S FAVORITE!

S0 U Seiiso) e ) le @y F1RUT

WYL PN YA Y OITLE $0MID
SMOEA LT HEAE 801 W naN
OOMES kb SL B2 O %O IV B8
BEC FUCE W SN0, NS Wy dE
LEL S E R DR AEL Bt
2 00U PRRAR MWBe BOSALC B
S0 VLI ORI SR YA T R
SR M LS OO AT Sk
Ol WO TROTICE TS Ve ONCPIT
2 20708 B U B ORIARE Of 4oy

Jenna Menar

www.art-dept.com

LLEEET PP Y
Jenna W4 i BN B B A TR D S 0N OFF) AISOL H0NE
WA WTA OFORITON 1P 0L RL T &ir T MU G0LIDE CWART
20U X BE FIPLER. 226 WAL BOUIER. B MOE WU D8
PG ® 0] HOLILE I BN BUE Mo B M AR )
2o Pl § Mt

AU N RN BOMICY SRR MWDK & DELR R 82
CRIGRMRT R4 A Wete 2% BOMMART
Jena W2 BT T A28 BOIBR. ARY actal M oLl
WA ol ] A28 NS §7IE A A% oLt W 208
BESL ED. U 20 BE BN P40F Foik IR A & 290
TARRAME e DHR P L PRI R MhA

6 R P ROITT W MR U9 SR B MY STAMY
LY A T SIE R O MOITTNE S ENR?
Jena BP0 PHE W WA TUE IMGMR) gANTI: Xy U
WOTTAC) 4 TPE WHS AIPN US| FE SY MEE AA0L B
O0|A UWA! T [ 8N THO| TV 1B HELHE W DRIUE
RUL W IR cor eplenietl ARE v T AP Wle) MAMEL.

= A

o4




Art Department

MAKE-UPELLE

De efecto Photoshop

ELCOLOR g
SEGUN JENNA\

Experta en distmular con la brocha los defeclos de
modelos y ‘celebrities’ de Hollywood, la artista del
MAQUILLAJE natural comparte sus trucos.

POR MARTA MICHEL

:Cudl s la clave para conseguir eso
tan sumamente dificil como parecer
cien por cien natural estando maqui-
llada? «El secreto estd en tener una
mano ligera con todo, perfeccionar sin
pasarses. Palabra de Jenna Menard,
magquilladora profesional de pasarelas
y red carpets (por sus manos han pa-

Chubby Stick
Lipiz de labios
hidratante (19 €)

LOOI( WORKING
UNTONOFRESCOEN
ILOS LABIOS, COMOEL DE
"MOS LAPICES‘CHUBBY:,

NROCO DE COLORETE

YMASCARA NEGRA

sado Uma Thurman o Sofia Coppola)
y reciente fichaje de Clinique, que es-
trena con ella el puesto de directora
artistica global de Colorido. Su fasci-
nacién por la belleza naci6 en ¢l salén
de peluqueria de su madre, en Filadel-
fia, Jenna veia salir de él a las clientas
con una sonrisa de orcja a oreja, felices

Jenna Menard

www.art-dept.com
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PPN L
MENOS ES MAS
«EL MEJOR CONSEJO
DEBELLEZAME LQ HA

.\ PREFERIBLE QUEDARSE
| CORTA QUE PASARSE>

Airbrush

Concealer
Corrector ilumi- g!
nador (24,25 €).

por su nuevo aspecto. El maquillaje ! e " .._‘ =

—pensé aios mis tarde— podria obrar Tl

el mismo milagro. En la universidad ,‘ s Quick Blush Co
estudié psicologia y decidié que ella - ae! T lorete retrdcril con
aplicaria la terapia del color: «Cuando N ¢ = _ brycha (37,50 €).
una persona estd en mi silla, disfruto 2 .

viendo su transformacién: de repen-
te se sienta mds erguida porque se ve
a si misma diferentes. Su habilidad
en disimular con pinceles y produc-
tos los pequefios defectos del rostro
y la naturalidad de sus looks la han
llevado a ser la favorita de modelos
de pasarcla y artistas de Hollywood.
Sus trucos son sencillos pero muy ren-
tables. ;Un cutis muy fresco al natu-
ral y bajo los focos? «Pongo una capa
de crema debajo de los polves, queda
sensacional a la vista jy en las cimaras
de los paparazzil». Para quitarse unos
anos de encima, recomicnda utilizar
tonos suaves en los labios, como el
coral, y mantener una textura fresca
de piel aplicando la base «sélo donde
haya desigualdades de coloracion, no
por toda la cara». La boca roja tam-
bién la recomienda para todas las
edades, «pero sélo si te sicntes segura
y pisas fuerte cuando la llevas». A las
mis jovencitas las anima a jugar y ex-
perimentar, «forma parte del proceso,
es s6lo maquillaje, se quitar. Su labor
en Clinique consistird cn desarrollar
nucvos colores y técnicas de aplica-
cién: «No serd una revolucion, jporque . .
ahora no les va nada mall», bromea. : ; S Todo‘s !%wductm de Clini
4

2y

wwwaoless 123 6L

Lid Smioothie |

Sombrs tRahtcs

Jenna Menard
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[ELLEBEAUTY, KNOW-HOW

STEP MASTER

|

Still mystified by the smoky eye? Scared of a crimson lip? With the help
of Clinique makeup artist Jenna Menard, ELLE presents the foolproof
formulas for pretty-on-everyone looks. By Janna Johnson O’ Toole

INSIA-GLAM.RED LI

|
Trace lips with a coloriess  To add depth o .«...M,.

Apply lipatick. Blue-baved Dllipﬂ'in-mi(
reds complement fair pid's bow lo acceniuale

complesions; arange-reds the arch

0 | wark well with darker lones

QK ONTOLRIG

ILLE 314 www.olle.com

Jenna Menard

1323

U u.-x.,...p...rl-.- I'uh_!bl aqr:....... 1

Dot highlighter, such ax
cheek «mdur»snn hn

the r cheekbone
Hud'fw a dewe ,.r..

www.art-dept.com

Models frem top: Liv O°Driscell at IMG: Zang Lan ot Muse M,
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Amp up your IookI Master these four su ) ereas y 3
ideas from Clinique mckeup arfist Jenna Menor. .

Photo rahed b Raimond Meier.

Jenna Menard

www.art-dept.com
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¢ flushed.
echeeks

" .- Don tbescamdmgofur;
1 < statement ¢ eelt-—ﬁ'sa-r { ‘;
“ . quickand easy way fo E} :
“  awake!” advises M {. ’ y
.© . who suggests building upbn 7
/. . abright cheek slowly witha /
~ * brush and blending thoroughly. *, -,
* " Try Clinique Blushing Blush . .0 - *
 Powder Blush in Breathless """ 4.
Berry for a sweet, rosy - _,? b
glow. Richard Nicoll sweater. .
1 Dogearedeamngs Si'.l.‘ll':amn ":/"

d and feen
dir

' «collar, $21D A PA E
T T A arf
A L -""..‘, A
vJ s ¥ -l Is
£ 10 d i #

Jenna Menard

www.art-dept.com



Art Department

"

“To keep this look
SChOOL-apProPriate e,
swap out a flashy
blue for something
more traditional, like
deep navy or brown,”
says Menard. Feeling
adventurous? Try
Clinique Cream Shaper
for Eyes in Deep Cobalt.
The Eternal vest. Josh
otson Studio pyramid
earrings, $260.

In this story:
hair, Rutger
for TIGI/Bed
Head; makeup
Jenna Menard
for Clinique;
manicure,
Michina Koide
for Nars.
Details, see
In This Issue.

Jenna Menard

www.art-dept.com
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Beauty

BEAUTY’S
NEWSTAR

Whois New York’s hottest make-up
artist? Read ontofind out..

ith a CV boasting clients such as

Carey Mulligan, Kate Winslet
and Uma Thurman along with mega-
brands such as Mare Jacobs and Ralph
Lauren, it's clear that make-up artist
Jenna Menard is none too shabby in her
chosen field. And having cut her beauty
make-up
guru Dick Page, she has now landed the
role of Clinique’s global colour artist -
thinking of it in Hollywood terms, it's a
bit like winning the role of The Girl with
the Dragon Tattoo.

As a psychology graduate, Menard
knows all too well the feel-good power
of make-up. “I love how it instantly
boosts your confidence and completes
you can’'t afford that
new dress you're dying for,” she

teeth assisting the legendary

Jennaworks
her magic at the
Karen Walker
55 2012 show

| The finished look your look, eve

# onthe runway, left

Make-Up Sponge,
from £14.50,
Beautyblender
(cultbeauty.co.uk)

e “Togetan

Almost Lipstick
inFlirty Honey,
£16, Clinique

(0870034 2566)

‘* “I prefer sheer
colours for spring
- they won't bleed
or fade.”

work foundation

itinthe wash.”

Eyelash Curler, ¥
E13,MAC
(0B70034 2676)

e “Acommon error
withlash curlersisto
clamp down fortoo
long, Hold down for two
seconds, then apply a
curling mascara. Try
Clinique's High Impact
Curling Mascara [right,
£16;0870034 25660]."

Lid Smoothiein Seventh
Heather, £17, Clinique

Nail Polish in
Happy Birthday,
£16, Deborah

M Lippmann
. (0207003 4000}
* “Have fun with
nail polish colours
B and textures. If your
N lip colour ismatte, go
g for ametallic nail”

e “Thisis soversatile. [§
Wear alone or apply
apowder shadowina
similar shade on top
Using abrush will give
thicker coverage.”

c¢hnna

www.art-dept.com

Jenna’s s/s 2012 arsenal

evenly applied base,

outwards. To clean
the sponge, just pop

(0a70 03%—.——-«

.
I By Alice Ripman

Jenna’s
clients

Q&A Jenna

Favourite celebrity client?
“Carey Mulligan - it's been
amazing watching her career
blow up.”

Best beauty tip? “Save
space in your make-up bag
and handbag by transferring
small amounts of your
favourite productsinto travel
pots [try muji.eu]”

Skin tip? “Start every

day with ajuice blend of
beetroot, carrot, spinach,
ginger and aloevera.it's
packed with vitamins

and minerals”

Best free tip? “Go for

arun, even ifit’s only for ten
minutes for that healthy,
dewy look™

Kate Winslet

* “Radiance-boasting
foundations can make
skin sweaty in warmer
weather, so find Ofie,
witha matte finis
you want a touch
shimmer, just avoid

your T-zone.”

* “A good pair of
tweezers is essentiall
Always clean with
shampoounder warm
water and be sureto
use Tweezerman's free
sharpening service." [l

Tweezers, E20,
Tweezerman
(0845262 1731)

195

Menard



ennaMenardes aprimera
Global Colour Artist de
Clinique y la marca la
presenté al mundo en
un evento global que se
realizd en varias etapas
enlaciudad de Londres.
Editoras de belleza y
corresponsales princi-
palmente de América Latina. Asiay Medio

Art Department

Londres, ubicada en el barrio de Victoria.

Jack, la bandera brlt.'ml(n

Una hora:mleﬁ ||.'lb13 llegado, a través de Cual ity lleg inaa b galers
un galoacompa-  deartec ke i b l

dod dial tarjeta del equipoglobal  de periodistas y e de Clinique: en su
de d lamzrca mnyom hemmsas mujeres c]cpnmm«mm

disfrute de esta velada. Aqui, un rt’(\lﬂdD

del tiempo que pasé con nosotros”. Era

una bolsa de “goodies”, como llaman en

Londres a los regalos pequenos y finos: los
sentesl: f de Clini

con sistemas

Deoenasdegammsnosoﬁecanaprobu

queq
en suméscara de pestafas y los

Oriente, 1 privilegio d erlay
compartir con altos ejecutivos de la marca,

Todo se realizd de modo que las invitadas
tuviéramos un recuerdo imborrable. El dia
del cocktail-presentacion de Jenna Menard,
llegé a mi casa una limusina enviada por
Clinique para llevarme a la muy chic y
modemista Galeria Phillips de Pury, una
delas mis prestigiadas de arte moderno.en

242 | GOS8 Abril 2012

fabulosos “chubby sticks", revolucionarios
Lipices labiales con Gltima tecnologia para
mantener los labios frescos, humectados
y con el color adecuado para cada tez. Por
supuesto, todo antialérgico. Y como toque
especial, un enorme pafuelo de seda de la
famosa casa Liberty, en blanco y azul, con
un disefio muy modernoy floral del Union

canapés y otras tentaciones aiin
mayores: sombras para los ojos, labiales... la
belleza de Clinique en bandeja.

Al dia siguiente, nuevamente chofer y
gran limusina a mi puerta, esta vez para
llevarme a la entrevista con Jenna Mennard
en una luminosa sala en el West End. Alli,
la talentosa Global Colour Artist compartié
con las corresponsales de América Latina su
filosofia profesional: el maquillaje debe com-

La primera Global Colour Artist de la marea fue la
protagonista de un glamoroso evento internacional

donde se entrevistd con corresponsales de las
principales revistas de América Latina, Asia y

Medio Oriente.

Por: LORETO HERMAN, CORRESPONSAL

I 1a belleza I de cada mujer.
oL

asu talento, habilidad y la pasion que pone en
su trabajo. Ha realizado producciones para
revistas, también trabajé en la famosa Fashion
Week de esa ciudad y entre sus clientas se
encuentran Kate Winslet, Umna Thurman y
Sofia Coppoka. En junio de 2011 debutd en el
cargo que actualmente ocupa en Clinique, en
TR T T T ) o e

'13 Mu}chAmqmcsckmnwyducﬂ:e
nuievos “Jooks” en peinados. Intrigada por esta loquela
n R e R I iroe regia”, m;dmy o
deqweelmamnilla)cpodn’almeresem»m naquill ummu)ersc“ Juiere verse

o : y et por s
a].'nuu;u ‘ su g d i La Mugjer Clinique”.

belleza.
Jenna nos hablé también de la “Mujer
Clinique”, el concepto eje de la marca que
se rc['cre ala Qi

Nos despedimos y recibimos otro lindo
regalo, esta vez Ios pmdlx-loc I'a\-ontus de

Jenna M

oradk i

far quip
cientifico que desarrolla los productos de la
marca: ellos a cargo de las formulas y Jenna,

- tos;
una mujer que no se maquilla en exceso,
pero se ve siempre clcg:mlc yatonocon su

lidad. Nos dijo que ella identifica

y conocimientos.

Naos conto quea muy temprana edad comen-
b a aprediar el poder de transformacion de la
mujer. Su madre era duena deun salén de
belleza en

pe
a la Mujer Clinique con su propia madre:
siempre hermosa y elegante, sabia lo que
le gustaba y le quedaba bien, y siempre fue

leala Clinique. lle(ut'rdaqutmmosmmpm
)

m-nlacmwlasdmma]nandd}uwfelm

Jenna Menard

www.art-dept.com

tos.en sucasa,
eran los Ginicos que existian en el mundn

ge Intense, el s los
pados All about Eyes Serum, la \omlxu pan
ojos Lid Smoothie 8 hr. eye colour, un “gloss™
labial, un delineador y la nueva Bottom Lash
Mascara con un minisculo cepillo creado en
Japén para las pestaias del parpado inferior,
un producto MUy NUeVo sumamente prictico.
Lalimusina y el chofer me esperaban para
llevarme de regreso a casa. Una gentileza
Clinique: n

p
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hat Jenna Menard re-
members most  about
her mother’s basement
hair salon in Philadelphia
are the women who left “with
a little hop in their step,”
says the NYC-based make-
up artist, who was recent-
ly tapped to be Clinique’s
new global color artist.
Although Menard gradu-
ated college with a psy-
chology degree, she now
practices color therapy
on celebs including Kate
Winslet, Sofia Coppo-
la, and Uma Thurman:
“The best part of make-
up is just how good people
feel in it.” After an intern-
ship as a makeup assistant
on the set of 2004's The
Stepford Wives remake (a
crash course in “corrective
beauty,” she says; “They
were Stepford wives, so they
had to look perfect”), Menard
started an apprenticeship with
makeup guru Dick Page, who

re  CLINOWE € hubby Stick
lipetick finish™: he
CLINDOUE e

ELLE 22

my passession 4.7
ves ever.” bl hard lo-reach inner
Black Diamond is Menard’

[ENS

CRAFTER

With flaw-blurring skills that could put
Photoshop out of business, Jenna
Menard has both Hollywood and the
fashion world covered. By Brilt Aboulaleb

introduced her to his fashion-
world colleagues, his ce-
lebrity fan club, and, most
importantly, his just-wash-
it-off philosophy of life: “He
would always say things like,
‘It's just makeup; it comes off.
We can always change it,'”
Menard says. “When some-
one tells me I do skin better
than anyone, I still call him up
to thank him.”

What's the major difference betieen
runicay and red-carpet makeup?
For runway, it's a matter of
looking good for 15 to 20 min-
utes, whereas for the red carpet
it's a matter of hours. So, for
example, using hard-to-remove
waterproof mascara backstage
on the models isn't fair to them,
since they have to run from
show to show. For the red car-
pet, I try to avoid anything with
too much slip—any Vaseline-
like or greasy product—which
could travel on the face and end
up in a spot where it’s not sup-
pused to be.

Has HD technology changed the way
you approach celebrity skin?

My trick is layering cream un-
der powder to create a look that
is natural enough to the eye but
just as stunning through the
paparazzi lens. A cream blush
topped with a powder blush in
the same shade lets the natural
texture of skin show through.
And for dewy skin, I'll hit the
top of the cheekbones, the
bridge of the nose, and the bow
of the lip with a liquid high-

7. Menard says—"*

ner lushes
!

e
“The

Jenna Menard

www.art-dept.com

lighter and then follow with
translucent powder above the
brows, along the sides of the
nose, and on the chin to get
rid of extra shine. If you over
p(mdl'r‘ just mist your face with
a water spray or pat your skin
with a damp sponge.

And for eyes?

There’s something so simple
that anyone can do to make
the eyes look bigger and more
awake. Use a shimmery shad-
ow one shade lighter than your
skin tone above the lash line,
then load up on the mascara. It
makes your lashes pop and re-
ally opens up the eyes.

Clinique is known for its three-
step system, but I hear you think
Jour are necessary?

If you wear foundation or con-
cealer, or even if you just live in
a city, you'll have a lot of build-
up on your skin, which means
you need to take off your make-
up before you use cleanser. If
you just throw face wash on
and work it around, everything
won't come off.

Clinigue Black Honey has gotien
more menfions in ELLE in the past
25 years than any other lipstick
shade. What's the secrel to

its success?

It gives just enough color to
show on every lip tone but
doesn’t make anyone feel un-
comfortable when wearing it.
It just looks like you've done
something but not in an “Oh
my gosh, that's so done” sort
of way.

Menard: Shannon Holm; still 1ites: Steven Krause
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simply more prone to arthritis. There
are other types of faulty scaffolding
besides my dysplasia. Many people
have another abnormality called im-
pingement: a bump on the ball or the
socket that, in sports requiring lots
of repeated crosswise kicks and mo-
bility-—gymnastics, ice skating, and
soccer, for instance—can shear the car-
tilage down to where bone meets bone.

e ortunately, new strides in or-
thopedics aim to offset the
development of both injury
and arthritis in young ath-
letes and ultimately reduce
the need for surgery. Some
hospital orthopedic departments have
devised stretching regimens tailored
around the knee to help girls prevent
ACL trauma. For hips, aided by new
arthroscopic techniques and cutting-
edge imaging, doctors have begun to
identify abnormalities in people who
are bedeviled by premature pain. Now
surgeons can repair the cartilage, re-
move the bony bumps, or fix dysplasia
early on, so that the person can com-
pete with a normal ball and socket.
One of the pioneers in identifying
and correcting these deformities is

PHENOMENON

HEALTH

Marc Philippon, M.D., who, as an
orthopedic surgeon at the Steadman
Philippon Research Institute in Vail,
Colorado, has treated the hips of
many elite Olympic and professional
athletes, including gold medalists Julia
Mancuso and Tara Lipinski. “In our

TITLE IXUSHERED IN
AN ERA IN WHICH
ATHLETIC GIRLS HAVE
MORPHED INTO WOMEN
WHO CAN SMASH A
KILLER OVERHEAD. . .
BUT OUR WOMANLY
ARCHITECTURE HASN'T
COMPROMISED

generation, hopefully we’ll be able to
have an impact on joint preservation
and reduce the number of people who
need hip replacement at an early age.”
Surgery is an option, but so is finding
ways to adapt to the unlucky anato-
my. “If I had seen you when you were

Art Department

eighteen,” Philippon says, “I might
have said, ‘If you want to keep this
hip for the rest of your life, you need
to focus more on biking, swimming,
on stuff that maybe you can learn to
like." " In yoga, he advises stretching
to the point of tension but not into
pain—going for 70 degrees of flexion
instead of 90.

I'm avoiding yoga for the moment
because my other hip is running on
empty. The surgery is an ordeal, and
so is the recovery. Last time, [ needed a
blood transfusion, and when I left the
hospital, I inched around with a walk-
er, nauseated on painkillers, weepy off
them, freaked out by the alien hard-
ware that was fusing to my flesh, Most
hip patients endure months of physical
therapy and a grueling road to walk-
ing, driving, or climbing the stairs
again. My doctor subscribed to the
do-it-yourself method of rehab and
prescribed a strength-training exercise
and walking program I did at home.
After six months, I felt almost as lim-
ber as a newborn. One more surgery
on the other side, and my body, my
life, and those power hips will be back
where they belong—on the beach,
walking strong, 0

IF YOU DON'T ALREADY have a BB cream tucked

inside your makeup bag, it's likely you will soon. First
conceived by a German dermatologist as a panacea for
sensitized post-procedure skin, the all-in-one "beauty
balms"—equal parts tinted moisturizer, sunscreen,
mattifier, anti-ager—made their way to South Korea
in2001, introduced by Dr. Jart, the popular skin-care

B}
/

N

brand directed by a collective of Korean dermatologists.
The do-it-all BBs spread like wildfire, quickly dominating
the beauty markets in Japan, Southeast Asia, and
China. "If yougo to adrugstore in Asia, you will barely
see any foundation—we don't useitanymore,” says

Dr. Jart’s Sena Kang. Finally, BBs are heading to the
LS., with brand-new introductions from Dior and

Estée Lauder, Garnier, Boscia, 3Lab, and Dr. Brandt.
Sensing the imminent demand, Sephora has devoted
an entire section to them in their stores, “There'sa

lotin a BB cream that makes it different from just a
tinted moisturizer, like the fact that you can conceal
blemishes. soothe irritation. control oil and shine,”

says makeup artist Jenna Menard, who has been using
Clinique's new Age Defense BBas a primer beneath
foundation to give it better grip. "Everyone wants one
product that does everything."—rIORELLA VALDESOLO
MULTITASKERS

FROM FAR LEFT: BE CREAMS FROM DR, JART, ESTEE
LAUDER. GARNIER. CLINIQUE. AND DNOR.

VOGUE.COM

Jenna Menard

www.art-dept.com
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LIPSTICK LEGEND
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Why Clinigues '9os breakthrough Black Honey still
inspires fervent devotion.

Y FIRST LIPSTICK WAS MY MOTHER'S,
" and it was Clinique Black Honey. My
mom is a natural beauty, a total foundation-
phobe who subsists on just a bit of mascara
and a lot of barely there lip color. When | was
growing up, she never went anywhere with-
out Clinique’s unforgettable chrome tube,
and there was a deep curve in the bullet (the
lipstick itself) from ceaseless use.
Certain beauty products
require no introduction: Créme de
la Mer, Maybelline’s Great Lash
Mascara, Elizabeth Arden's Eight
Hour Cream. Clinique's Black
Honey belongs in that group. Its
cult status is well deserved. The
balmlike texture makes it soothing
on the lips, and its raisin hue is subtle and flat-
tering on virtually everyone, the sort of sheer
shade that, should you be without a mirror,
can be reapplied without risking disaster.
Lipstick has experienced a renaissance
of sorts over the past few years. Whether
or not this is related to the trying economic
times, as the so-called “lipstick index” sug-
gests, there has been a push to start wearing

BLACK
HONEY

Luscious
HONEY

CHIC

HONEY SrACK

HONEY

‘ FEBRUARY 2012

CULT CLASSICS
Clinique's latest
Almost Lipsticks

(815) are available
in a variety of hues
at dinique.com.

the product again. It was long a runner-up
to gloss, but once the trend gained momen-
tum even the most timid makeup users could
be seen flaunting painted pouts. For spring,
however, the palette is a bit more subdued,
earthy almost, which means that the high-
maintenance lip—richly pigmented and liner-
requiring—is losing its cachet.

Clinique’s latest add-ons to
its Almost Lipstick line offer the
ideal antidote. Each of the seven
new variants of the classic Black
Honey, from the berry-tinged
Chic Honey to the hot pink Flirty
Honey, is as wearable as the orig-
inal. “Just like Black Honey, these
new shades look amazing on
everyone,” Jenna Menard, Clinique's Global
Colour Artist, says. “They're sheer, and they
work with your natural lip tone to create a
custom color.”

| dutifully tested out the entire range, but,
thanks to my mother's enduring influence,
Black Honey is the shade | return to again and
again. Now | too am never without that pol-
ished chrome tube. KATHERYN ERICKSON

SHY
HONEY

FLIRTY
HONEY

TENDER

LOVELY HONEY

HONEY

T{-’LZS 2

Jenna Menard
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JENNA MENARD
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Makes .
our |

best trick ;2361': l I
- SEXY LASHES!

We could listen to Clinique global
. colour artist Jenna Menard talk about
; makeup for hours, but her tip for
' making lashes pop is the greatest: “I|
like to dab a bit of light, shimmery
shadow right on the middle of the lid,
as if you had just pressed your pinkie
finger there. Then, when you put on
mascara or curl your lashes, your lashes
stand out like crazy because you have
a little bit of lightness behind them.”
Clinique Color Surge Eyeshadow Soft

Shimmer in Iced Mauve, Clinique High Lengths
Mascara in Black, $15 each, clinique.com

Jenna Menard

www.art-dept.com
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ur guide to getting gorgeous, from Ihead to toe
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1. CLINIQUE Colour Surge eye shadow in Desert Sun,
$15; clinique.com. 2. LANCOME Artliner Precision Point
eyeliner in Noir, $29; lancome-usa.com. 3. LANCOME Le
Stylo waterproof eyeliner in Noir, $26; lancome-usa.com.

nner-Rim
Fyeliner

KATE WINSLET

Jenna Menard

www.art-dept.com
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Lives: Mow York City
Ccoupation: Make-up artist
“Jenna’s been the make-up
director on many of our
shows in New York,
including the last two
Jenna's a really gifted
make-up artist with an

ch to her work that

apprc
fits beautifully with our
style. She creates frash,
modern looks that are
un=laboured and never ook
‘done’. You don't see make-
up when you look at Jenna's

WOrk - you see the girl.™ KW

If you had 24 hours to
show the best of your city
to a friend, where would
you take them?

| would show them the
Mew York City that | love

Times

It's not always I
Square, Canal Street

Rockefeller Center and

crowds. | would like thaam

Sy (Yyoudon’t

to see that it's about the
diversity, tree-lined blocks
The Highline, Hudson River
Park, the case of getting

around, wiews of the iconic

skyline, neighborhood coffee
shiops, Amazing restaurants
What do you love about
Mew York?

Mew York City is a special

place ... there is not much

| don't af”

Which fictional character
would you like to be for

24 hours?

I'd have to say an Avatar
Who would you cast to play
you a movie?

Mcadams
Where did you last fly to and

why? “To Florda with my

see. make-up

mather, three sisters,

and nieca!™

If someone gave you
£1,000, what would you
spend it on?

If | had to spend it | would
but I'd prefer to save it!"
What's your best
beauty tip?

"Less i5 more sometimes
And beauty rest is
important!

Who was the last celebrity
you met?

“I hawve the pleasure of
working with celebrities

!|‘|_|-,I | wras widrkang with

Winslet on the set of a

Paris Vogue shoot and also

met Penelope Cruz.”

Jenna Menard

www.art-dept.com
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BE
SCXY

Barely there bronze on eyes and skin
naturally enhances your prettiest assets.

“d

HAPPY

Liven up your makeup with vibrant,
look-at-me pink on lips and cheeks.

Jenna Menard

www.art-dept.com
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Break out of your polish rut and
experiment with a multicolored mani.

More bubble gum than
neon, Duri Cosmetics
Nail Polish in

Me Never, $5, is for
those who crave a

slightly paler version
of the vibrant shade.

BE
GII'LY

Channel your inner Holly Golightly with
sweet peach lips and dark, sultry eyes.

Jenna Menard

www.art-dept.com
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Beauty

Transformation

Kate Winslet

She may be known for taking on risky roles, but off-set, the
Oscar winner prefers to keep things simple. “Kate doesn't
like her hair overly done,” says stylist Renato Campora.

The same philosaphy applies to her face. “We usually do

“She has amazing st

opalescent skin, pinkish lips, and lots of mascara,” say g
makeup pro Jillian Dempsey. “And she's great with makeup. highcheckbones, ang nrl'r'ri'r::"
Ifshe ever wants a second career, there's a job waiting!™ ~NLUAN DEMPSEY

“Red hairand lips—this  “Wedidn't want her hairte  “This isacool kindof'70s  “She rarely does sleek hair,

was around the Tifarfcera”  compete withherred dress.  look. Tused anextra-large bt for this event I gave her

—CAMBBELL MCAULEY, 1 pulled it into  loose bun.” i " alow bun wi part”
hairsyfest CAMPIELL MCAULEY CAMPEELL MCAULEY ~HENATE CAMPORA

. . “Clean makeup with tousled 0 ‘ o
e e, b, hair—she wanted to look

iw to look
and light blond like she got herself ready.”  lutionary Road premiire.” nnd icy shadow.”

—PAT| CUBROFF, n\Jieur»;r'.isl —JENMA MENARD), maikiup artist CAMPEELL MCAULEY —JILLIAN DEMPSEY ]_ike She gOt herself I'eady.” m

i = y —JENNA MENARD, makeup artist -~

Jenna Menard

www.art-dept.com
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The. next decade’s

brigh’_t young thizngs
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Kate Winslet and popette Taylor Swift. - EK

55. Jenna Menard &/
Makeup maestros Tom Pecheux and Pat
McGrath had a hand in training this New York
makeup artist, but it’s her mentoring from Dick
Page that has industry experts predicting she’s
the next big thing. Her trademark techniques
for creating flawless, glowing skin make
Menard a must-book among celebrities such as

HANLAN TS

Jenna Menard

www.art-dept.com
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[Luxe Look]

head 10 toe

[rbarce your shir tore =+ touch

weary — thank cancies. rel dineo balls “'_
Complement your coloring.
Tinted body lotion dees for your arms, legs and
shoulders what your favorite foundation does for your
face—it evens out imperfections while allowing a
healthy glow to show through. The payoff: an almost
undetectable but still sexy gleam. If you're fair,
try varying shades of pink; deeper gold or peachy
hues work best on medium to dark skin. “The
point is to accentuate your natural assets,” says
Jenna Menard, a makeup artist in New York City.

e el b e — e s
- —— ——— . gt 3 S

— t;
Master your metallics. sure, the sterling eyes shown at left aren't
for every day, but the extra effort can light up your night. To replicate: Brush
on shadow until color fades into your lids' crease. (Try pearl or silver if you're pale;
gold or bronze for dark skin) Shy about shimmer? Use an eyeliner brush to trace
a thin swath of color close to your upper lash line. Crave more bling? Dab a cotton
swab in petroleum jelly and coat lids, then add a touch of glitter, Menard says.

, -

b

Jenna Menard
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Menard's fall looks to try
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Menard's essentials for the face

— o e i o e o air

making faces

Must-have mascaras, foundation that fools the eye, and a tutorial on the
Tall looks you'll actually try—this makeup artist opens her bag.

A good face GROWING UY, MAKEUF ARTIST JENNA MENARD thought it was normal to have a beauty
is a letter of salonin the basement. “It wasn't until | went to friends’ homes that | realized it was weird,”
recommendation. she says with & laugh. She would see women cosme down the stairs frazzled, then leave
Proverd tranaformed—thanks tea colering and a haireut fram her mom, College and a psychalogy

degree happened first, but beauty beckomed and Menard went to New York City, where she
learrsed the art of makeup. Tod fects skin in locks for fashion

ehows and photo shoots. Here she shares her go-to cosmetics, techniques, and trends.

WRITTEN BY ELIZABETH GRAVES FHOTOGRAFH BY DITTE ISAGELR
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