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Kerry Washington
Look closely at Kerry Washingron's subtle smoky eye and you'll see that her

rer line has a hi sparkle. It's a gorgeous complement to her sheer
lower line has a hint of sparkle. It's a gorg

pink lip and super-straight hair.

Jenna Menard
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POR SUSANA PARRO

ENNA
NAR

tu nueva guru del maquillaje

La nueva Global Color Artist de Clinique nos explica, en exclusiva
para GLAMOUR, los secretos que deben saber todas las mujeres.

iajamos a Londres para tener un
encuentro con la maquilladora
internacional Jenna Menard. Su

incorporacion a Clinique, una
de las firmas cosméticas mds importantes
del mundo, supone un hito dentro de la
marca americana, famosa por sus “Sistema
Tres pasos”™ y concebida con la filosofia de
que todo ¢l mundo puede tener una buena
picl. Algo que también persiguen con su
maquillaje. Jenna transmite a la perfeccién
laidea fresea y natural de Clinique.
{Cudndosupistequeestoloquetegustaba?
No hay un momento definido. Segui mis
intereses, pasiones y talento, y
by fui dirigida hacia ¢l mundo
%, de la belleza. Creci rodea-

da de hermanas, y mi madre era peluque-
ra; ¢l mundo de la belleza es parte de mi
vida. Estudié psicologia porque queria
trabajar con personas... y poco a poco me
converti en una Make Up Artist.

4Qué cosas te inspiran?

Muchas cosas, Soy aforrunada y viajo mucho
alrededor del mundo, asi que me obligo a mi-
rar alrededor y absorber todos los estimulos.
£Cudl es el truco de maquillaje que toda mu-
jer deberia saber y aplicar?

El éxito de un maquillaje es que alguien te
diga lo guapa que estis sin darse cuenta de
que hiciste un gran esfuerzo 2 la hora de ma-
quillarte. Es conseguir un efecto natural, sucil.
Las reglas hay que tomarlas de forma flexible,
sdlo tienes que adaprar cualquier maquillaje P

TRUCOS PARA UNA IMAGEN PRECIOSA

Jenna

st % CUTIS LUMINOSO
de tendencia base, piensa qué aca-
mel:l bado deseas. Para una
gesfile cobertura total, usa una

brocha y para un aca-
bado mas trans-
parente, USG

Jenna Menard

imperceptibles para * OJOS DE COLOR
lograr el efecto: “es Perfila los ojos con eye-
mi preciosa piel y no liner y encima difumina
mi iluminador y base”. capas de sombras para
Aplica la base Even dar dimension. Utiliza
Better con una espon- sombras de colores
jay sobre él, pon el mMejor quée Negro.
iluminador Up-Lighting % BOCAS JUGOSAS
Liquid llluminator. Para unos labios siem-
Por dltimo, extiende pre perfectos, usa un
los polvos sueltos Stay pincel y repasa bien
Matte Sheer Pressed la linea del labio. Para
Powder, sblo alrededor un resultado fresh,
delanaizylazonaT. difumina los extremos.
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MI PASIONES
TRABAJAR
CON LAS

PERSONAS,
SACARLES
LO MEJOR#¢

Jenna Menard
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CHEEKBONES

Feke it, fast: The quest for perfect bone structure
enels here, h: y Jessica Prinee

CONTOUR MAKEUP is back, big-time. (Think Gueci Girks, not Racky Hore) High-
lighting and shading “can take years off your face and give you structure that’s not actually
there,” aays makeup artit Sonia Kashuk. While the look may seem intimidating, “keep it
simple with three products,” sdds Clinique Global Colour Artist Jenna Menard:a sculpe-
ing product or bronzer, blush, and highlighter. Apply foundation, then follow these steps.

ASSEMBLE YOUR KIT The goal is to emulate your skin’s natural tones so your
results look “as real as possible.” says Kashuk. For the decpest “shading” color, you'll
need a sculpting product or 2 mate bronzer two shades darker than your skin (noth-
ing orange-based or shimmery). Use your fvorite rosy blush, then choose a pearlized
silver or gold highlighter. Kecp the textures consistent throughout.

BLEND, BLEND, BLEND Stcp 1: Dip an angled brush in your sculpeing shade, suck
in your ¢cheeks, and blend the produce down the sunken line in an up-and-down
motion, Stop an inch from your mouth. Step 2: Using a circular motion, diffuse the
blush on just che apples of your cheeks. Step 3: Highlight the uppermost point of
your cheeks with Menard’s erick: Place a finger below your brow bone near the
outer corner of your eye and move it down until you feel your checkbone—that’
where you'll apply highlighter. Soften it until all harsh lines have dissppearcd.

GOODBYE, JOWLS For those over age 50, the focus should shift from your
cheekbones (they hollow out natunlly over time) to defining your jaw:. Dust bronzer
under your jawline, and blur the edges into your neck. B

./Flmr m?hf;:
S Lo Mg '\M ¥
a " F’c.‘.?&:'ﬂ-‘ntf. $998

Jenna Menard
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de forma que embellezea tus labios, el vono de
tu piel y la forma de tus ojos.

£Qué tendencia de maquillaje veremos en
otofiofinvierno 2012-137

Grandes pestaias, cejas mis pobladas y to-
nos tierra profundos. Algo sofisticado a la
vez que bastante natural.

&Tu primer recuerdo de maquillaje?

iEl maquillaje de Clinique! Mi madre lo
usaba, de hecho lo sigue

haciendo y me acuerdo

muy bien dg la cajita verde... ‘ ‘
Mis u:rdc, de adolescente, CUALQUIER
. = TOOKDERE
res que crefa me iban mejor. HACERTE

iCuriosamente, mezclaba  MAS BELLA
polvos Clinique!

£Qué aspecto de tu trabajo prefieres?
Ya sea en un shooting, un show o con una fa- )
mosa, trabajo con personas muy creativas
que me enriquecen. Y tengo la oportunidad
de viajar por el mundo. Y ahora con Clinique
llego a las mujeres de forma global, con con-
tenido digital que llega a rodo ¢l mundo... lil

&Cudl ha sido el mayor avance en maquillaje I
desde que empezaste? '|.
Los productos hoy hacen mucho mis que |
crear diferentes looks; aportan beneficios
ademis de sus colores. Clinique en concre-
to es capaz de crear productos ficiles de usar
gracias a un packaging innovador y sus ingre-
dientes permiten que ¢l maquillaje perma-
nezca mds tiempo intacto al mismo tiempo
que ofrece beneficios para la picl. ®

FOTOS: SEAN CUNNINGHAM, DR

N

3 imprescindibles
DE JENNA MENARD

Siempre estaras guapa con: un labial
como Chubby Stick Meisturizing (19 €);
un eyeliner que permita delinear y

s también difuminar hasta lograr una

5 buena sombra de ojos, como Lapiz
Quickliner for eyes intense (21,50 €).
Y una buena mascara de pestana,
High Lengths Mascara (22,50 €).

CONIQUE [, ,
L

3 looks DE PRIMAVER

Para el verano,
Jenna propone
colores lumino-
$0s. “Adoro los
corales y los ro-
jos vibrantes. El
coral queda bien
a todas y puede
ser una estupen-
da alternativa al
clasico rojo.

Jenna Menard
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Freshly anointed Clinique global -oloururh-l Jenna \Ic'n.ml talks bright

Inies, camera-ready tric!

enna Merard didn’t know

it at the time, but the local
housewives who flocked to

her mother’s hair salon in the
basernent of her Pennasyivania
chuldhood home would end up having
asay inher carcer path. The memocy of the
effect their transé ons had on

that after graduating froen the prestigous
ette College with a bachelor of ans

Right now Merard's mother is probal
wishing she didn't complain so much
about that radical carcer chosce: Merard
has scored perhaps the most coveted gig
n beautyland, the newly created position
global colour artist for Clinsg
So how .I:\! she get here? ©

-winning costume designer] Ann
Roth, 50 gave me her number, and 1 just
called her up,” she recalls, now somewhat
bemused by her ballsy bebavicur

to Roth's house for a chat, and followed

“Twent

An interrahip on the set of 2004°s The
Steplord Wives remake followed under
the guidance of movie-makeup maestro
Beroadette Mazur and, although the
erprriene priceless, everyone
said Menard wis more suited to
world of fashion. Cue: pulling tog
a portholio and landing a coveied gig
assisting runway-makeup degend Dick
Page — an amaring career oppostunity
she blithely drops into the conversation.

erard s all

hocolate

streaks and
door beauty

sunny smile; a girkoe

albeit one with a penchant for H
Lang ard Alexander Wang, an

("the secret 1o no denbs™

wtive smoky eye. As for her makeup
styke — the trademark hook that has stars
such as Kate Winsket, Rachel Welsz and

MARFER S BAEARK FNL ALY J0e2

Emily Blunt regularly booking her for red
carpet appoarances and cover shoots

she gravitakes wWwards twpes and a
tendincy 10 “stay on the natural side and

work in little pops of colour”
Merard finds inspination in simple
things, posting graphic lnstagram

shots of a container of clear pla
thumbtacks and seeing charm in chalk
paint, coloured chalk and bright Sharpie
pens. “And | loved the film The Artist.”

help bt be drawn o the simplicit

“Pav altention to th

apply your makeup.
fe bet, because

a

Her love of the paredback is even
more cbvious when you peck at her
personal makeup bag two shades of
foundation, three mascaras 10 see how

brown and a creamy shimmer one
*1 love bright blush and either wear a
lipstick like Clinique’s Red Red Red or
Runway Cor
a limited edition she pestered
into
covetable ringy
Walker's recent
As her
staple? “A nude Chubby. |
particular shade [Heaping Hax
last fashion week —
is going to be a big one. Makeup artists
use concealer to cance] out the models”
natural lip shade before applying
nude lip colour, but i

for

out. Chubby

you not onl

lip, bt a healthy

Chubbies. for the uninitiated, are
Clinkque’s ikonk nourishing lip balms
that come in the form of a twist-up

pencil reminiscent of kindergaren days.
Although it's a solid textu
delivering & tint of coko

t ghides on.
hat's casy to

s and latest lip loves. sy EUGENIE KELLY

build, and a hint of sheen Blockbuster
sales.
heavier lipstick-like version made its
debut in 1997) mears another dimension
il be added to the Chubby Stick line
in 2 few months: Chubby Stick Shadow
Tint for Eyes. Expect super-blendable
shades tn briges, browrs, light b
pale pink and green, all sericusly one-
step. “The thickness of the tip is great for
that undone, one-swipe look,” she says.

Menard's film Ml},muml and work
levision mears
Jr:.,ﬂ: with cameras,

]lght in which vou
l)a\llghl 1s aJ\\a\a
it's unfmgl\ m;,,

a modern reality we now al
since Facebook, Instag;
have taken over our lives. “Pay attention
toshine more than you normally wo
lly press the powder
in over your foundation rather than
fuifing it around with a brush. And pay
attenhon to where the light is.coming in
it picks up on everything,”

Using a lighter shadow
When you put
your mascara on, your eyes really pop
and your eyelashes stand out And pay
M in which you apply
makeup. Daylight is always a safe

g

confront

n and Twitter

of products in developanent and a stream
of chever Launched ahoad (the new miracie-
performing Even Better Condealer, in 12
shadies, is fust & taste), Clinique makeup
clearly has s oo back. A fact Janet

know she wants, but when she has it,

she's hooked. That's what Chubby is

it's fun, it's playful, it makes you senile.”
Happy days.

Jenna Menard

www.art-dept.com




Art Department

ZARTE
BEGLE
[

ATURAL
GLOW
Fir vinen perfekten

d o re cremage

b

MAL

‘ARBEN

sctrende

Cingue a5

FTFABULOUS

Im Reich
der Farben

JENNA MENARD gehdrt zu den besten Make-up-Artists der welt und ist
Chef-Visagistin von Clinique. FIRST verrat die Amerikanerin, die regel-
maBig Hollywoodstars schminkl. ihre Tricks fir ein perfektes Make-up.

st eine der ganz Grofien
Bci den in-
rionalen Top-Maga-

un

cinen exzcl-
lenten Ruf. Und Hollywoodstars wie Sofia
Coppola, Uma Thurman oder Kate Winsket
schwiren auf das Farbgeféhl von Jenna Me
nard, Chef-Visagistin bei Clinigue. Schoa als
Kind war sic von Farben und Make-op faszi
niert. Thre Mission? Jenna Menard: . Fis
ist es wichtig, Fraven dabei ru unterstitzen,
ctwas Newes ausruprobicren und ihre natir-
liche Schanheit mit den richtigen Produkeen
und Anwendungen zu unterstisczen.®

FIRST traf die sympathische Amerikancrin
zum exklusiven Interview London und
ch mit ihr Gber die a Frihjahrs-
kollektion Almost Spring von Clinique und
dariber, wie man mit cinfachen Tricks ein
perfekres Make-up erzich.

ue!

Waarm ist Make-up fiir Framen im Alltag
wterzichthar?
Jede Frau hat wahn nlich iheen ganz cige-
nen, persiinlichen Berog zu Make-up. Doch
generel] hulft ex, uns besser und schoner zu fuh-
ken. Denken Sic nur an sich selbst. Egal, ob Sic
<in Produks verwenden, das Thren Teint zum
Strahlen beings, oder eines, das die Schdaheit
Threr Augen her bt - Sie fishlen sich danach
schéoer und ghichzeitig selbstbewusster,

Wie wiarden Sie den Look der aktucllen
Make-up-Kollektion Almost Spring™ von
Clinique beschreiben?

FARBEXPERTIN
ve.

whme regeimiliy de Mode's auf den Fashon
Wews in Madand, Pars und New York. b exidusven
FIRST-irtorview verrit sie Pre Prof-Make up Tpps.

Jerva Mensed, (Global Colour Atist” von

Jenna Menard

www.art-dept.com

Es ist cin schr navirlicher Look, der cinfach
immer passt. Im Job, beim Spot, aber auch
am Abend. Die Kollektion zeichnet sich durch
whre frischen Farben aus, mit denen sich jede
Frau wohl fihk,

Was ist dic Basis fur diesen natirlichen
Lookt
Das Wichtigate bei jedem Look ist die ric
Grundicrung s Herastiick jodes
Make-ups, Deshalb sollre man sich dafiir such
am meisten Zeit nchmen, Mein Tipp: Egal, ob
die Grundierung mit dem Pinsel oder mit den
ragen wird, sie sollte gut und
n dic Haut cingeklopft werden,
sodass kein Kontrast mehr sichtbar ise. Ist die
Grundicrung perfeke, kann man mit dem Auwf.
tragen von Lidschatren und Mascara begin-
nen.

Apropas Mascara: Gibt es cimen Trick, um
den besten Effekt mit ciner Wimperniusche
2u erzielen?

, denn sie i

Dic meisten Fraven machen den Fehler, dass
sie, wilrend sic Mascara auftragen, frontal in
den Spiegel schawen. Das Ergebais ist, dass sic
mehr Wimperntusche am Lid als auf den Wim-

pern haben, Um das zu vermeiden, braucht
man nur das Kinn cin bisschen za heben, so-
dass man fast hinonterblicken muss, um sich
im Spicgel zu sehen, Dicser cinfache Trick sorge
dafir, dass jede einzelne Wimper vom Haar-
ansatx bis zum Ende ghichmatlig mic Mascara
definiere wird, ohne diese am ganzen Auge zu
verteilen,

Zu einem vollstindigen Augen-Make-up

gebbrt auch Lidscharten. Wie kann man ver-
mciden, dass sich dieser in dem Awgenfilichen
am Lid festsetzt?
Das passiert immer dann, wenn zu viel Lid-
schatten aufgetragen wird, selbst wenn s sich
dabes um Produkie handel, die cinc Loag-
Lasting-Formel beinhalten. Es gile hier die
berahmee Regel: Weniger ist mehr, Um den
Lidschacren noch haltharer zu machen, gebe
ich zum Abschluss gerne noch cinen Hauch
Puder dariber.

Wie wible man die richtige Lippenstift-

farbe?
Meiner Meinung nach gibt es keine Regel
dafiir. Jode Frao kann jede Farbe tragen. Ich
finde ¢s wichtig, dass Fraven auch cinmal
ctwas Neues amsprobicren, Dabei komme ¢
oft zu positiven Oberraschungen. Der Almast
Lipstick von Clinique arbeitet zum Beispicl
mit der cigenen Lippenfarbe und lisst diese
durchschimmern, So wird jede Farbe zu cinem
ganz individuellen Ton.

Was ist Ibr personliches Clinigque-Must-
Have?

Eincs meiner absoluten Lieblingsprodukie ist
der Clinigue Chubby Stick. Er verlciht den
Lippen cine natilich sanfre Farbe, klebe nicht,
pllegt mit viel Feuchtigkeit und findet in jeder
Handtasche Placz. Doch das Beste daran ise:
Er 1sst sich so einfach suftragen, dass man
dazu nicht cinmal cinen Spicgel beaucht
SUSANNE RABL
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Die Party-Make-up-Trends dheser Saison wirken siemiich intensiv
Neue Farbkombinationen verstirken jetzt die Anziehungsioaft von Augen, Lippen -
und Handen .. Dafr brauchen sie keinen Flirt-Coach
die besten Tipps keant Jenna Menard, Global Colour Artist von Clinique

FOTOS: KENNITH WILLARDT
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UNSER MAKE-UP-PROFI:

Jemnat Upnard ilyite shon Nary wic Emily Blunt
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MAKE-UPELLE

De efecto Photoshop

\
.

Chubby Seick
Lz dc lablos
hidraeanee (19 €)

EL COLOR "@
SEGUN JENNA\ s et

Experta en distmular con la brocha los defectos de UNBOCO DE COLORETE
modelos y ‘celebrities’ de Hollywood, la artista del Y MASCARANEGRA
MAQUILLAJE ratural comparte sus trucos.

LOOK WORKING
UNTONOFRESCOEN
OSLABIOS, COMOEL DE

POR MASTA MICHEL

:Cudl ¢s la clave para conseguir eso
tan sumamente dificil como parecer
cien por cien natural estando maqui-
llada? «El secreto estd en tener una
mano ligera con todo, perfeccionar sin
pasarses, Palabra de Jenna Menard,
maquilladora profesional de pasarelas
y red carpess (por sus manos han pa-

sado Uma Thurman o Sofia Coppola)
y reciente fichaje de Clinique, que -
trena con ella el puesto de directora
aruistica global de Colorido. Su fasci-
nacién por la belleza nacié en el salén
de peluqueria de su madre, en Filadel-
fia, Jenna veia salir de €l a las clientas
con una sonrisa de orcja a oreja, felices

Jenna Menard
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MENOS ES MAS
<€ MEIORCONSEIO
DEBELLEZAMELOHA

PREFERIBLE QUEDARSE
CORTA QUE PASARSE

s
ry

( ‘-l'nmr |lru'm

por su nuevo aspecto. El maquillaje
—pensd afios mis tarde— podria obrar
el mismo milagro. En la universidad
estudié psicologia y decidid que clla
aplicaria la terapia del color: «Cuando
una persona estd en mi silla, disfruto
viendo su transformacion: de repen-
te s¢ sienta mds erguida porque se ve
a si misma diferente-. Su habilidad
en disimular con pinceles y produc-
tos los pequefios defectos del rostio
¥ la naturalidad de sus fooks la han
llevado a ser la favorita de modelos
de pasarela y antistas de Hollywood.
Sus trucos son sencillos pero muy ren-
tables. ;Un cutis muy fresco al natu-
ral y bajo los focos? «Pongo una capa
de crema debajo de los polves, queda
sensacional a la vista jy en las cimaras
de los paparazzi’s. Para quitarse unos
afos de encima, recomicnda urilizar
tonos suaves ¢n los labios, como ¢l
coral, y mantener una textura fresca
de picl aplicando la base +sélo donde
haya desigualdades de coloracién, no
por toda la caras. La boca roja tam-
bién la recomicenda para todas las
edades, «pero sblo si te sientes segura
y pisas fuerte cuando la llevass. A las
mis jovencitas las anima a jugar y ex-
pcrimtm:.t «forma parte del proceso,
es solo m:qu:":lc. $¢ quitas. Su labor
en Clinique consistird cn desarrollar
nucvos colores y técnicas de aplica-
cidn: «No serd una revolucion, jporque
ahora no les va nada mal's, bromea.

Quick Blush
borete rerrderil con
boocka (37,50 €)

Jenna Menard
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EUEBEAUTY, KNOW-HOW

STEPMASTER

Still mystified by the smoky eye? Scared of a crimson lip? With the help
of Clinique makeup artist Jenna Menard, ELLE presents the foolproof
formulas for pretty-on-everyone looks. By Janna Johnson O’ Toole
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i Lopiimer @ lwarh davher Ban |
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mp up your Iook' Masterthese four su : ereas iR Y et
ideas from Clinique makeup arfist Jenna Menarc. i

Photo grap hed b Raimond Meier.

Jenna Menard
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flushed
*Cheeks

Dontuuxodhgofw; -8
;1 - statoment cheek—if'sa+ { ‘.- :‘_1 “y i P ‘f
* -/ quick and easy woy to appegr . < - JUATED 7
[ pwake!” advises Menald, = s «'s | T - _,)fl"‘ ¢
. who suggests buildingupto .« -, / 5 . . _/
/' abright cheek siowly witha | ; {7 N T S
© * brush and blending tharoughty. =,
%+ Try Clinique Blushing Blush 4",

vy Puwdnﬂuhm!mm
2 Berry forasweet, rosy - 0 1 1S
glow. Richard Nicoll sweater. .~ /¢
i ‘Dogeared earrings, $40. Capven:
collar, $210. - - L 7c L - ¢
a I‘ ' .r’:'f I'_,-'-
L i -
2 ) £

Jenna Menard
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old
liner

“To keep this look
s,cho-ol-appropnate,_‘
swap out a flashy

blue for something
more traditional, like
deep navy or brown,”
says Menard, Feeling
adventurous? Try
Clinique Cream Shaper
for Eyes in Deep Cobalt.
The Eternal vest. Josh

In this story:
hair, Rutger
for TIGY/Bed
Head; makeup
Jenna Menard
for Clinique:
manicure,
Michina Koide
for Nars.
Details, see

In This Issue.

Jenna Menard
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Beauty

| BEAUTY'S

NEWSTAR

Whois New York's hottest make-up
artist? Read ontofind out..

\
j By Alice Ripman

. .
ith a CV boasting clients such as ‘Q&:’! JCNN J!'{'”“s
Carey Mulligan, Kate Winslet clients
and Uma Thurman along with mega- "Carey Muligan - It's boen
brands such as Marc Jacobs and Ralph STAneg watching P Career
Lauren, it's clear that make-up artist Do ™
Jenna Menard is none too shabby inher | Bast beauty tip? “Save
chosen field. And having cut her beauty S0 N your make-up bag
teeth assisting the legendary make-up and T‘*N'-'M"-:':‘ T'”’"’" e
guru Dick Page. shehas now landed the | STfameuntsolfyour
s : favourite products into travel
role of Clinique’s global colour artist - pots [try uieu]”
thinking of it in Hollywood terms, it'sa Skin tiph “Start every
bit like winning the role of The Girl with | daywitha e blend of

Favourite celebrity client?

Lirna Thisrrman

g the Dragon Tattoo, Beetroct, Earret, spaach,

H s i s G

5 :::;‘:a“t'w As a psychology graduate, Menand Enper and Bkoe verd 'S

. At loed wat b vt armane,

i Earen Walker knows all too well the feel-good power PaCcked w = m ¥

1 &5 2012 thow AN FTUree s CareyMuligan

of make-up. "1 bove how it instantly
= boosts your confidence and completes arun, evenif ity only for ten
The finished look your look, even if you can't afford that menutes for that heaithy,

new dress you're dying for,” she says, dewy loc

Best free tip? “Gofor

onthe runway,

Jenna's /s 2012 arsenal v

ATt Lt
o Flety Honey

foundations can make
$hin paveaty in warmer
weat her, ] O
witha matte fnishUl
AT

P Topetan
vy appdeed base,
work foundation
cutwards. To clean
the SPONGE, just PoOD
it i the wash.”

'* “Iprefer sheer
Colours for spring

they won't bleed
or fade”

Lid Smoothee i Seventh

e “A common error
with bxsh curlers s to
clamp down for too
kong, Hokd down for two
seconds, then apply a

J . ) tweesers o ppnend ol
T “Harve fun with “This is 50 versatile. Abwarys chear with

nad polegh Colowrs Wiear alone of 3pply ShAMDO0 Under warm

T 1 b
curling mascara Try andtentures. if your a porwcier shadow ina :’“"‘":_":;v waber and be sure to
Chniquee’s Hagh Impact p-cokour 5 matte, go samilar shade on Lop. 0848262 1711 use Tweererman's free

Curd faccara[rg

70034 25660] "

for ametalibc nad ™ Using a brugh w
thaCker coverage "

sharpening service” [l

195

Jenna Menard
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ennaMenardesbiprimena
Global Colour Artist de
Clinique y la marca la
presenté al mundo en
un evento global que s¢
realizd en varias etapas.
en laciudad de Londres.
Editoras de belleza y
corresponsales pring.
palmente de Aménca l.mm Asiay Medio

Art Department

Londres, ubicada en ¢l barrio de Victoria
Una hota antes habia llegado, a través de
un mensagero, unh«mwﬂcxomw

fiado de una cordial tarpeta del

de marketing de b marca: *Esperamos que
disfrute de esta velada. Aqui, un recuerdo
del tiempo que pasd con nosotros™. Era
una bolsa de “goodies”, como llaman en
Londres a los regalos pequedars ¥ finos: los
s recientes binzamientos de Clinique que

Oriente. elpri & rlay
(mnpaml(malmmumm& la marca.

Toda se realizt de moda que Ls imvitadas
tuviéramos un recuerdo imborrable. Eldia
del cockuail- presentacion de Jenna Menard,
et 3 mi casa una limusina enviada por
Clinique para llevarme a la muy chic y
modernista Galeria Nuﬂipldr Pur)' una

en su miscara de pestafias y bos
fabulosos “chubby sticks”, revolucionarios
Lipices labiales con wltima tecnologia para
mantenet los labios frescos. humectados
y con el color adecuado para cada tez. Por
supuesto, todo antialérgico. Y como toque
especial, un enorme patuclo de sedade la
I'arm-u(au Liberty, en blanco y azul, con

e Lis s pr arte

242 10888 AL

maodemno y floral del Union

belleza de Clinique en bandeia.

Al dia siguiente, nuevamente chofer y
gran limusina 3 mi puerta, esta vez para
Bevarme a b entrevista con Jenna Mennard
en ura luminoa ala en o West End, Alli,
b talentosa Global Colour Artist cornpartid
con las comresponsales de América Latina su
filosofia professonal: ol requillage debe com-

La primera Global Cao

|H'()1.'I (4

plrrmnwlahrﬂrra rmm:ldrada mujer.

mmmwqumm
su trabojo. Ha realizado pra
revistas, tumbién trabajden b famosa Fashion
Werk de esa cudad y entre sus dientas se
encuentran Kate Winsket, Uma Thurman y
Sofia Coppola. En junio de 201 debusd end
Gargo que achualmeonie aaspa en Clinique, on
donde trabajard en colabotacin con d equipo
centifico que desarmolla los productos de
marcx: clios 2 cargo de bis frmulas y Jenna,
wtndo

vide un gl

donde se entrevistd con corresponsales de las
principales revistas de \mérica Latina. \sia v

Por: Loriro HIRMAN, CORRISPONSAL

£
mm‘hoh'mpwndm!wﬁ;dapulm

“La Mujer Clinique es clegante y discreta,
cuidados de su piek sabe lo que quicre Joquela

d:qn:dnupnlqrprdhrrnmmm

e roga”, nos dijo. y agrepx “Cuando
mnpihmumqn w6 que ell quicre verse
e

susimente
h muier y complementar su belleza,
Jenna nos hablé también de la *Mujer
Clinique”, ¢l concepto cje de L marca que
3 L

{ G
i wuidorade Aot
una mujer que no se maquilla en exceso,
pero seve siempee clegante ¥ 3 tono con su
lidad. Nos dijo que ella identifica

¥ conoGmenios.
= .

53 pvecian el poder de babmacinde b

musper. Su madre era dueiia de un saldn de

befieza en Pennsyhania y alli comened a dane
P A R T

Jenna Menard

www.art-dept.com

ah Mujer Clinique con su propia madre:
siempre hermosa y clegante, sabia lo que

mmvcmmmh Mwﬂdtnqr
Nos despedimos y recibimos otro lindo
regalo, esta vez los productos favoritos de
Jenna Merard en Clinique: b croma hidraame
Moisture Surge Intense, of suero para bos par-
pados All aboust Eyes Serum, b sombra pars
ojos Lid Smoothie 8 hr. cye colour, un "gloss™
Libal, un delincador y b nueva Bottom Lash
Mascara con un mindsauo cepillo creado en
Japdn para lis pestatias ded pﬁ:podomhm

le gustaba y le quedaba bien, y siempre fi

leal a Clinique. Rexuerd:
Vio €505 productos en su (s, yrmbuqur
eran los inicos que existian en ¢l mundo.

Lak ¥ echofer ntﬁprralnnplra
Bevarme de regreso 3 asa. Una gentileza
tipicamente Clinique: refinamicnto puro. B

Abril 2012 NS 1 243
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ELLEBEAUTY ENSIDET
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hat Jenna Menard re-
members most  about
her mother’s basement
hair salon in Philadelphia
are the women who left “with
a litthe hop in their step,”
says the NYC-based make-
up artist, who was recent.
ly tapped to be Clinique’s
new global color artist
Although Menard gradu
ated college with a psy
chology degree, she now
practices color therapy
on celebs including Kate
Winslet, Sofia Cuppu
la, and Uma Thurman:
*The best part of make
up is just how good people
feel in it After an intern:
ship as a makeup assistant
on the set of 2004 The
Stepford Wizes remake (a
crash course in “cormective
beauty,” she says; “They
were Steplord wives, so they
had to look perfect”™), Menard
started an apprenticeship with
makeup guru Dick Page, who

LENS

CRAFTER

With flaw-blurring skills that could put
Photoshop out of business, Jenna
Menard has both Hollywood and the
fashion world covered. By Brill Aboulaleb

introduced her to his fashion-
world colleagues, his ce
lebrity fan club, and, most
importantly, his  just-wash
it-ofl philosophy of life: “He
would always say things like,
“It’s just makeup; it comes ofl.
We can always change it'"
Menard says. *“When some
one tells me | do skin better
than anyone, I still call him up
to thank him.”

What's the major difference between
runway and red-varpet makenp?
For runway, it's a matter of
looking guud for 15 to 20 min-
utes, whereas for the red carpet
it's a matter of hours. So, for
example, using hard 1o-remove
h'.liﬂp(w' mascara bu'h.l;gr
on the models isn't fir to them,
since lhr]-' have to run from
show to show. For the red car-
pet, | try to avoid anything with
o much slip—any Vaseline-
like or greasy product—which
could travel on the face and end
up in a spot where it's not sup-
posed to be.

you approack celebrity skin?

My trick is layering cream un-
der powder to create a look that
is natural enough to the eye but
just as stunning through the
paparazzi lens. A cream blush
topped with a powder blush in
the same shade lets the natural
texture of skin show through.
And for dn\_\' skin, Il hit the
tp of the cheekbones, the
I;lidsr of the nose, and the bow
of the lip with a liquid high-

Jenna Menard

www.art-dept.com

lighter and then follow with
translucent powder above the
brows, along the sides of the
nose, and on the chin to get
rid of extra shine. If you over-
powder, just mist your face with
a waler spray or pat your skin
with a damp sponge.

And for eves?

There's something so simple
that anyone can do to make
the eyes look bigger and more
awake. Use a shimmery shad
ow one shade lighter than your
skin tone above the lash line,
then load up on the mascara. It
makes your lashes pop and re-
ally opens up the eves.

Clinique is known for its three-
step sysiem, but | hear you think
Jfour are necessary?

If you wear foundation or con
cealer, or even il you just live in
a city, I\uu'" have a kot of build
up on your skin, which means
you need to take u‘f_\(m: make.
up before you use cleanser. If
you just throw face waih on
and work it around, everything
won't come ofl.

(linique Black Honrv has gotien
meore menlions in ELLE in the past
25 years than any sther lipstick
shade. What's the secrel lo

ifs smevess?

It gives just enough color o
show on every lip tone but
doesnt make anyone feel un-
comfortable when wearing it
It just Jooks like you've done
something but not in an “Oh
my gl.nh, that’s so dene™ sort
of way.

Slen Meves Braere

Maenrd bhpmags Heim 1t
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simply more prone to arthritis There
are other types of faulty scaffolding
besides my dysplasia. Many people
have another abnormality called im-
pingement: a bump on the ball or the
socket that, in sports requiring lots
of repeated crosswise kicks and mo-
bility-—gymnastics, ice skating, and
socoer, for instanoce—can shear the car-
tilage down to where bone mects bone.

onunately, new strides in or-
thopedics aim 1o offset the
development of both injury
and arthritis in young ath-
letes and ultimately reduce
the need for surgery. Some
hospital orthopedic departments have
devised stretching regimens tailored
around the knee to help girls prevent
ACL trauma. For hips, aided by new
arthroscopic techniques and cutting-
edge imaging. doctors have begun Lo
identifly abnormalitics in people who
ane bedeviled by premature pain, Now
surgeons can repair the cartilage, re-
move the bony bumps, or fix dysplasia
carly on, so that the person can com-
pete with a normal ball and socket.
One of the pioneers in identifying
and correcting these deformities is

PHENOMENON

o

Marc Phalippon, M.D., who, as an
orthopedic surgeon at the Steadman
Philippon Rescarch Institute in Vail,
Colorado, has treated the hips of
many clite Olympic and professional
athletes, including gold medalists Julia
Mancuso and Tara Lipinski. “In our

TITLE IX USHERED IN
AN ERA IN WHICH
ATHLETIC GIRLS HAVE
MORPHED INTO WOMEN
WHO CAN SMASH A
KILLER OVERHEAD. ..
BUT OUR WOMANLY
ARCHITECTURE HASN'T
COMPROMISED

generation, hopefully we'll be able to
have an impact on joinl preservation
and reduce the number of people who
need hip replacement at an carly age.”
Surgery is an option, but so is finding
ways 1o adapt to the unlucky anato-
my. “IF | had seen you when you were

cighteen,” Philippon says, “1 might
have said, ‘If you want to keep this
hip for the rest of your life, you noed
to focus more on biking, swimming,
on stull that maybe you can learn to
like." ™ In yoga, he adviscs stretching
to the point of tension but not into
pain—going for 70 degrees of flexion
instead of 90.

I'm avoiding yoga for the moment
because my other hip is running on
empty. The surgery is an ordeal, and
0 i the recovery, Last time, I needod a
blood transfusion, and when 1 ket the
hospital, | inched around with a walk-
er, nauseated on painkillers, woepy off
them, freaked out by the alien hard-
ware that was (using to my fesh. Most
hip patients endure months of physical
therapy and a groeling road to walk-
ing. driving, or climbing the stairs
again, My doctor subscribed to the
do-it-yoursell method of rchab and
preseribed a strength-training exercise
and walking program I did at home.
Allter six months, [ felt almost as lim-
ber as a newborn. One more surgery
on the other side, and my body, my
life, and those power hips will be back
where they belong—on the beach,
walking strong. O

IF YOU DON'T ALREADY have a BB cream tucked

inside your makeup bag. it's luely you will s00n, First
conceived by a German dermatologist as a panacea for
sensitized post-procedure shan, the all-in-one “beauly
balms™—equal parts tinted moisturizer, sunscreen,
mattifier, anti-ager—made their way to Seuth Korea

in 2001, introduced by Dr. Jart, the popular skin-care
brand directed by a collective of Korean dermatologists.
The do-it-all BBs spread like wildfire, quickly dominating
the beauty markets in Japan, Southeast Asia, and
China. “If you go to adrugstore in Asia. you will barely
see any foundation—we don’t use it amymore.” says
Dr. Jart's Sena Kang. Finally. BBs are heading to the
U.S.. with brand-new introductions from Dior and
Estée Lauder, Garnier. Boscia. 3Lab. and Dr. Brandt.
Sensing the imminent demand, Sephorahas devoted
anentire section to them in their stores. “There'sa
lotin a BB cream that makes it different from just a
tinted motstunzer, like the fact that you canconceal
blemishes, soothe irritation, control oil and shine.”
$ays makeup atistJenna Menard, who has been using
Clinique’s new Age Defense BB as aprimer beneath
foundation Lo give it better grip. “Everyone wants one
product that does every thing. " —mnostuus vaioesowe
MULTITASKERS

FROM FARLEF T BB CREAMS FROM DR JART, ESTEE

LALIDER. GARMIER. CLNSQUE, AND DIOR

Jenna Menard
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COMEBACK

LIPSTICK LEGEND

Why Cliniques "90s breakthrough Black Honey still
inspires fervent devotion.

YFIRSTLIPSTICK WAS MY MOTHER'S,
and it was Clinique Black Honey. My
mom Is a natural beauty, a total foundation-
phobe who subsists on just a bit of mascara
and a lot of barely there lip color, When | was
growing up, she nover went amywhere with-
out Clinique’s unforgettable chrome tube,
and there was a deep curve in the bullet (the
lipstick itself) from ceaseless use.
Certain beauty products
require no introduction: Crvme de
la Mer, Maybelline's Great Lash
Mascara, Elizabeth Arden’s Eight
Hour Cream. Clinique’s Black
Honey belongs in that group. Its
cult status is well deserved. The
balmilike texture makes it soothing
on the lps, and its raisin hue i subtle and flat-
tering on virtually everyone, the sort of sheer
shade that, sthould you be without a mirror,
«can be reapphed without risking disaster.
Lipstick has experienced a renaissance
of sorts over the past few years. Whether
o not this is related 10 the trying economic
times, a3 the so-called “lipstick index™ sug-
qests, there has been a push to start wearing

BLACK

Luscious WONAY

HONEY

CHIC
HONEY

PICY
HONEY

FEERUARY 2012

CULT CLASSICS
Clinique’s Latest
Almont Lipaticks

(515) are availlable
in a variety of hues
at clinique.com

the product again. It was long a runner-up
to ghoss, but once the trend gained momen-
tum even the most timid makeup users could
be seen flaunting painted pouts. For spring,
however, the palette is a bit more subdued,
carthy almost, which means that the high-
maintenance lip—richly pigmented and liner-
requiring—is losing its cachet.

Clinique’s latest add-ons to
its Almost Lipstick line offer the
ideal antidote, Each of the seven
new variants of the classic Black
Honey, from the berry-tinged
Chic Honey to the hot pink Flirty
Honey, is a3 wearable as the orig-
inal. “Just ke Black Honey, these
new shades look amazing on
everyone,” Jenna Menard, Clinique’s Global
Colour Artist, says. “They're sheer, and they
work with your natural lip tone to create a
custom color.”

| dutifully tested out the entire range, bat,
thanks to my mother's enduring influence,
Black Honey i the shade | returm to again and
again. Now | 100 am never without that pol-
ished chrome tube. KATHERYN ERICKSON

INY
HONEY

FLIRTY
HONEY

TENDER

LOVELY HONEY

HONLY

-"E-’l.'so

Jenna Menard

www.art-dept.com

CHRISTOPHIR COPPOLA/STUDIO D, ATYLED BY |JOHN OLAON, © IAN SOLAN/ALAMY (LIPY)



Art Department

Makes

our

mascara .
pop! |
‘ -
best trick ever:

SEXY LASHES!

We could listen to Clinique global
colour artist Jenna Menard talk about
makeup for hours, but her tip for
making lashes pop is the greatest: “|
like to dab a bit of light, shimmery
shadow right on the middle of the lid,
as if you had just pressed your pinkie
finger there. Then, when you put on
mascara or curl your lashes, your lashes
stand out like crazy because you have
a little bit of lightness behind them.”

Clinique Color Surge Eyeshadow Soft
Shimmer in Iced Mauve, Clinique High Lengths
Mascara in Black, $15 each, clinique.com

Jenna Menard

www.art-dept.com
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. beauty

ur guide to getting gorgeous, from head to toe

1. CLINIQUE Colour Surpe eye thadow in Desert Sun,

$15 chnigue com. 2. LANCOME Astliner Precision Poing
epelines in Noir, $24; bncome-usa com. 3. LANMCOME Le
Stylo waterproof eyeliner in Noir, $26; lincome-usacom,

nner-kRim
Fyeliner

KATE WINSLET

Jenna Menard

www.art-dept.com
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enna
enard.

Lives: New York City

Occupation: Make-up artist

Jenna's been the make-up

1
¥ eautifully with 7
style. She creates fresh
or »okS that are

sDoured and Never ¥

You gon't soe LT

e &t Jenna

W YOU S84 KW

If you had 24 hours to
show the best of your City
to a friend, where would
you take them?

W (tyoudon't
seg. make-up
@ 1

\ | k?
nna’s w

you . see

|,,
.
1

sthar thics cict
ther, thred sisters

If someone gave you

W VICW i th
byl hborhood colt $1.000, what would you
hops, ama restaurant spend it on?
What do you love about i | had to spend it | would
New York? but I'd prefer to save it
New York Cit ) SPECId What's your best
place hi t miuch beauty tip?

r MO tirmd
Which fictional character And beauty rest is
would you like to be for mportant
24 hours? ‘Who was the last celebrity
I'd have Lo say an Avatar you met?

Who would you cast to play have the pleasure of
you a movie? working with celebrities
Eva Mendes or Rachd Recently | was working with

MeAdams

Where did you last fly to and

why? y Florida with my

Jenna Menard

www.art-dept.com
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BE

Barely there bronze on eyes and skin
naturally enhances your prettiest assets.

BE
HQPPY

Liven up your makeup with vibrant,
look-at-me pink on lips and cheeks.

Jenna Menard

www.art-dept.com
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BE .
crealrtvi

Break out of your polish rut and
experiment with a multicolored mani.

Channel your inner Holly Golightly with
sweet peach lips and dark, sultry eyes.

b

Jenna Menard

www.art-dept.com
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Beauty

Transformation

Kate Winslet

S sy bee konoram four takiimg om rlsky rodes, beat of st the
Ot wihmrf pevdier o kewp Uhings simple, “Nate doesa’l
Bl B Pt cverly domse,” sarys sty lint Remate Campora,
The e phulcraopdy sppdies b0 her face, “Wee msaadhy & B
copuanberscrnd siin, pankish Depes, mnd bots of mscara,” soys ::‘-‘-'"ﬂ-h-(l.
makeup pro Jillian Demgeey, “And she's grest with makeap. 'ﬁ'\m.hmmuu;ﬁ-
BT s srver wanits 3 seooed cancer, there’s s job waiting™ LN Clvrary

i wsd e B 30

gt mth hesn reed s,

1 e . b g
CARAPTLL WA E

“Clean makeup with tousled

hair—she wanted to look
like she got herself ready.” m
—JENNA MENARD, makeup artist —_ -

Jenna Menard

www.art-dept.com
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SECIRED 55. Jenna Menard ¢

¥ v | Makeup maestros Tom Pecheux and Pat
e arse-if McGrath had a hand in training this New York
s orw el will makeup artist, but it’s her mentoring from Dick

Page that has industry experts predicting she’s
the next big thing. Her trademark techniques
lm for creating flawless, glowing skin make
Menard a must-book among celebrities such as
100 Kate Winslet and popette Taylor Swift. - EK
The next decade’s

bright young things

ll\\l ]

Jenna Menard
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your
s by kotion does hor your aeme., legs and
PSS WS i Ravorite B siation B0 Aor yomst
fac =8 evens out imperinctaong while slosing &
healthy ghow o show through. The payoll: an slmost
undietectable but st8 sexy gleam. I you're Lair:
try varywrg shades of pink: deeper pold or peachy
hues work best on medium Lo dark sion. “The
Point b b0 cobnluale your natural SiLeti” Lays
Jerina Menard, & mseup atst n New York Cty

p—

e T e e ey R
e aSe b  — a wg Es
- — g & }
L L L T )
. =
o e e i~ %

mw MLAIlICS. Sure, the stertng eyes shown at le arent
o arwery dary, Bud the exira effort can lght up your night. To replicate: Brush

O BRadow LRt SOl Lades 0 your I’ Creade. (Try e O Sdvar if you're Dale.
ipoid or brompe for dark shin) Shy about shimmer ? Uise an eysiner brush 1o trace
@ thin el of Golor Close 1o your uppe© Lk ine. Crave more blling ™ Db 2 colion
ol i) DOy ey e COat T, Uhee Bk B Bomach of ettee. Menard L3

Jenna Menard

www.art-dept.com



Art Department

Great
style you
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e
mir
ry:
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—— W
king faces =
Maust-have maicaras, foondation that fools the eye, and 2 tuborial om the ‘_‘_ el
all looks you'l actually try—this makeup artist opras her bag. e e
A poad face o
i u ety of *
Pecomenendation. i
[ —

Jenna Menard
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